
Recent Financial Literacy Initiatives of RBI  

 

The financial inclusion initiatives have gained momentum and there have been various 

innovations in provision of financial services. A host of initiatives have been taken by 

the Reserve Bank to broaden and deepen financial services. The important initiatives 

include, National Strategy for Financial Inclusion (2019-24), National Strategy for 

Financial Education (2020-25), introduction of Financial Inclusion Index, outreach 

initiatives for creating awareness and financial literacy, and expanding the reach of 

Centre for Financial Literacy across the country.  

NATIONAL STRATEGY FOR FINANCIAL INCLUSION (NSFI):2019-24 

Reserve Bank of India under the aegis of 

Financial Inclusion Advisory Committee 

(FIAC) initiated the process of formulation of 

National Strategy for Financial Inclusion 

(NSFI) for the period 2019-2024. Wide 

ranging discussions were held with all 

stakeholders. Based on the inputs/feedback 

received, NSFI has been finalised and 

approved by the Financial Stability 

Development Council (FSDC). 

NSFI lays down several milestones and 

action plans to be implemented for 

enhancing financial inclusion during the 

period of coverage. The key achievement 

under NSFI during the year was ensuring the availability of a banking outlet within a 5 

km radius of every village/hamlet of 500 households in hilly areas, in 99.94 per cent of 

the identified villages.  

 

 



NATIONAL STRATEGY FOR FINANCIAL EDUCATION (NSFE): 2020-25  

The National Strategy for Financial 

Education (NSFE) 2020-2025 document 

has been released by the Head of the 

Technical Group on Financial Inclusion and 

Financial Literacy (TGFIFL) - The Deputy 

Governor, Reserve Bank of India (RBI) on 

August 20, 2020. The Strategy has 

recommended a ‘5 C’ approach for the 

dissemination of financial education in the 

country. The strategy for 2020-25  includes 

an emphasis on the development of 

relevant Content in the curriculum in 

schools, colleges, and training 

establishments, developing Capacity 

among intermediaries involved in providing 

financial services, leveraging the positive effect of  Community-led model for financial 

literacy through appropriate Communication strategy, and, enhancing Collaboration 

among various stakeholders.   

NSFE intends to realise the vision of a financially aware and empowered India by 

helping the people of the country to develop adequate knowledge, skills, attitudes and 

behaviour which are needed to manage their money better and to plan for the future. 

The recommendations in the strategy document are being implemented by the 

National Centre for Financial Education (NCFE) in consultation with various 

stakeholders. The progress made thereof is periodically monitored by the Sub-

Committee of the Financial Stability and Development Council (FSDC-SC). The key 

achievements under the NSFE during 2021-22, include developing financial literacy 

content on basic financial education by the NCFE, involving the community in 

disseminating financial literacy in a sustainable manner and leveraging technology and 

social media to disseminate financial education and awareness, apart from effective 

inter-regulatory coordination. 

 



RBI - FINANCIAL INCLUSION INDEX  

The Reserve Bank introduced the Financial Inclusion Index (FI Index) in August 2021 

to monitor the progress of policy initiatives to promote financial inclusion. The FI-Index 

has been conceptualised as a comprehensive index incorporating details of banking, 

investments, insurance, postal as well as the pension sector in consultation with the 

Government and respective sectoral regulators. The index captures information on 

various aspects of financial inclusion in a single value ranging between 0 and 100, 

where 0 represents complete financial exclusion and 100 indicates full financial 

inclusion. The FI-Index comprises of three broad parameters (weights indicated in 

brackets) viz., Access (35%), Usage (45%), and Quality (20%) with each of these 

consisting of various dimensions, which are computed based on several indicators. 

 

FINANCIAL LITERACY WEEK – MESSAGES   

RBI has also initiated the celebration of Financial Literacy Week since 2017. Financial 

Literacy Week has been celebrated with theme-based messages. During 2017, the 

messages were related to Know Your Customer (KYC), Exercising Credit Discipline, 

Grievance Redressal, and Going Digital (UPI and *99#). In 2018 the messages were 

on Know your Liability for an unauthorized electronic banking transaction, Banking 

Ombudsman Scheme, Good practices for a safe digital banking experience, and Risk 

Vs Return. In 2019, the messages were about Agricultural Finance and Responsible 

Borrowing. The theme in 2020 was MSME and accordingly, the messages pertained 



to collateral-free loans for MSMEs, Trade Receivables Discounting System, timely 

repayment of loans, and  Formalisation of MSMEs. The FL week messages in 2021 

included borrowing from formal institutions, responsible borrowing and timely 

repayment. The messages in 2022 were about protection to consumers, security of 

digital transactions and convenience of digital banking. 

CENTRAL BANK OUTREACH AND PUBLIC AWARENESS 

The Reserve Bank released its Communication Policy 2.0 on July 16, 2021. 

Reserve Bank reaches out to its audience through multiple channels such as the 

Reserve Bank’s website, media interface, informal workshops, and social media, 

besides public awareness campaigns to reach out to the general public. Further, 

target-specific communication of public interest has also been released through social 

media and placed under the ‘RBI Kehta Hai’ page of the Reserve Bank’s website and 

YouTube channel - a multi-media and multi-lingual flagship public awareness initiative 

launched to educate the public about banking regulations and practices. Virtual modes 

of awareness campaigns also became crucial for spreading financial literacy among 

the masses, particularly during the COVID-19 pandemic. 

RBI Kehta Hai is an initiative to educate the public about RBI regulations and initiatives 

which are aimed at enhancing the quality of customer service by its Regulated Entities. 

 
 



EXPANDING THE REACH OF CFL PROJECT ACROSS THE COUNTRY 

The Centre for Financial Literacy (CFL) pilot project was initially commissioned in 

nine states across 80 blocks in collaboration with the sponsor banks. Six NGOs 

registered with the Depositors Education and Awareness Fund (DEA Fund) viz., 

CRISIL Foundation, Dhan Foundation, Swadhaar FinAccess, Indian School of Micro 

Finance for Women (ISMW), Samarpit, and PACE Foundation were selected to 

execute the pilot project in collaboration with the banks. The pilot project was executed 

with the objectives of active saving and good borrowing, financial planning and goal 

setting, going digital, and consumer protection. CFLs have been set up under a 

common name and logo “Moneywise Centre for Financial Literacy”. In 2019, twenty 

tribal blocks across the three states of Madhya Pradesh, Jharkhand, and 

Rajasthan were added under the CFL project. 

Consequent to the implementation of the pilot CFL project in 100 blocks (including 20 

CFLs in tribal blocks), steps were initiated to expand the reach of CFLs to all blocks in 

the country in a phased manner  

 

 
 

 

 



FINANCIAL LITERACY - FLC & RURAL BRANCHES 

The Financial Literacy Centres (FLCs) and Rural Branches of banks were advised to 

conduct financial literacy camps. As part of the focus on digital financial literacy, 

banks were advised to conduct special camps through their FLCs on ‘Going Digital’ 
through UPI and *99# (USSD) in addition to camps for target specific groups viz., 

farmers, small entrepreneurs, school children, senior citizens, and SHGs.  

The Financial Awareness Messages (FAME) booklet that contains 11 institution-

neutral financial awareness messages was published for the benefit of the trainers 

and the camp participants. The rural branches of banks had been advised to conduct 

one camp per month covering all the messages that are part of the FAME booklet 
and the two digital platforms UPI and *99# (USSD). 

As at the end of December 2021, there were 1,495 financial literacy centres (FLCs)3 

in the country. A total of 73,900 financial literacy activities were conducted by the 

FLCs during 2021-22 (up to December 31, 2021). With a view to ensuring continued 

dissemination of financial education across the country during the pandemic, regional 

offices of the Reserve Bank undertook financial education programmes through 

virtual mode and leveraged local cable TV and community radio to spread financial 

awareness messages. 

 

 


